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2.02
BRANDMARK
INTRODUCTION

The T and Q in the design evoke the mutable 
aspect of the brand. These letters change, 
morph and evolve with each expression. The 
outlined T represents TAQA’s reliable grid, 
while the circular Q conveys the company’s 
vision to unlock potential by signifying a 
keyhole. The diagonally shaped and grounded 
A’s symbolize the company’s strong foundation 
as  it remains unchanged, conveyed through 
TAQA’s secure infrastructure. 
 
The letters are also angled, symbolizing the 
slant of a solar panel to align with TAQA’s 
focus on clean energy.

The descriptor "Water Solutions" sits 
confidently on the bottom right of the 
brandmark, clearly communicating the core 
function of the company within the TAQA 
Group brand architecture. 

The color palette is modern and bold, 
combining a dark navy blue and balancing 
indigo blue that grounds the brand universe to 
capture TAQA Water Solutions' fluid strength 
and commitment to sustainability. 

B. Reverse Brandmark (On Dark Background)

A. Positive Brandmark (On White Background)
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2.03
BRANDMARK
DUAL LANGUAGE

A. Reverse primary brandmark on dark blue 
background

B. Primary brandmark on white background

C. Reverse secondary only English descriptor  
on dark blue background

D. Reverse secondary only English descriptor  
on white background

A. B.

C. D.TAQA Water Solutions 
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2.04
BRANDMARK
COLOR USE

A. Primary dual language positive brandmark 
on white background. 

B. Primary dual language reverse brandmark 
on dark blue background.

C. Primary dual language reverse brandmark 
on indigo blue background. 

D. Primary dual language reverse brandmark 
on purple background.

A. B.

C. D.
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2.04
BRANDMARK
COLOR USE

A. Primary with descriptor positive mono 
brandmark on a white background. 

B. Primary with descriptor reverse mono 
brandmark on a black background.

C. Primary with descriptor positive greyscale 
brandmark on a white background. 

D. Primary with descriptor reverse greyscale 
brandmark on a black background.

A. B.

C. D.
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2.05
BRANDMARK
INCORRECT USE

When applying the brandmark please avoid 
the following:

A. Do not change colors of elements in the 
brandmark.

B. Do not resize any parts of the brandmark.

C. Do not reposition any parts of the brandmark.

D. Do not reposition or resize the proportions of 
the brandmark and/or descriptor.

E. Do not use the positive brandmark on a 
colored background.

F. Do not use the reverse brandmark on a busy 
background that reduces legibility.

G. Do not change the color of the descriptor.

H. Do not place the brandmark and the 
descriptor next to eachother.

I. Do not angle the brandmark. 

J. Do not stretch the brandmark.

K. Do not add effects to the brandmark.

L. Do not change the appearance of the 
elements in the brandmark.

Do not recreate the brandmark,
always use the original artwork supplied.
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E.

A.

F.

B.

H.G.

D.C.

2.06
BRANDMARK
ENDORSEMENT SYSTEM

The TQ endorsement system connects TAQA 
Water Solutions to the TAQA Group Company.  It 
helps to build recognition of the brand, as well 
as conveys the endorsement system clearly. 
This system can be used in applications but 
should always be accompanied by the primary 
brandmark with descriptor. It cannot be used on 
its own on any touch point.

The Arabic version of the TQ monogram 
endorsement system swaps the Arabic 
descriptor to be right aligned. This version is 
only to be used when the application is a strictly 
Arabic application. 

When TAQA Water Solutions uses the TQ 
monogram, it should strictly be used with the 
descriptor "A TAQA GROUP COMPANY". 

A. Reverse primary monogram on dark blue 
background. 

B. Primary monogram on white background.

C. White monogram on blue background.

D. White monogram on light blue background.

E. Reverse primary Arabic monogram on dark 
blue background. 

F. Primary Arabic monogram on white background.

G. White Arabic monogram on blue background.

H. White Arabic monogram on light blue background.
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To ensure prominence and legibility, the 
brandmark is always surrounded by a 
minimum area of clear space. Nothing should 
ever interrupt into this area, such as a graphic 
device, imagery or type. This area can be 
defined by using the T shape as a border that 
surrounds the brandmark. 

The minimum size the brandmark should be 
reproduced is 30mm.

2.07
BRANDMARK
CLEAR SPACE
& MINIMUM SIZE

30 mm
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2.08
COLOR
PRIMARY PALETTE

TAQA Dark Blue 

PANTONE 2767 C 
C=100 M=95 Y=40 K=30
R=0 G=9 B=63

TAQA Indigo Blue

PANTONE 2369 C 
C=85 M=75 Y=0 K=0
R=45 G=73 B=223

TAQA Deluge Purple

PANTONE 2655 C 
C=60 M=75 Y=0 K=0
R=121 G=89 B=172

TAQA Beau Blue

PANTONE 2717 C 
C=25 M=10 Y=2 K=0
R=191 G=212 B=233

The color palette is modern and bold, 
combining a dark navy blue and a balancing 
indigo blue that grounds the brand universe 
to capture TAQA Water Solutions' fluid 
strength and commitment to sustainability.
 
 
The primary brand colors are dark blue, 
indigo blue and deluge purple. The dark 
blue evokes power and authority, while 
the indigo blue represents depth and 
balance. Lastly, the profound deluge purple 
represents wisdom, trust and reassuring 
transformation. These colors play a vital 
role in the identification and differentiation 
of the brand. They signal to all audiences 
that “this is TAQA Water Solutions”.
 
The beau blue reflects flow, brilliance 
and clarity, and is featured in most brand 
applications, used as a background color 
and as highlighted text in headings. 
 
For best reproduction in print, the pantone
colors are used, as well as CMYK values.
 
For all digital printing the RGB values can 
be used.
 
For screen based work, websites, 
PowerPoint presentations, etc., use RGB 
values listed.
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2.09
COLOR
SECONDARY PALETTE

These are supplementary colors which 
support the primary color palette for the 
purposes of visual signposting. All of them 
can be used to identify links on a web page 
or for differentiating series of data within 
information graphics.

They have been selected to stand out from the 
primary palette when used in small amounts. 
The secondary colors must never be used in 
a way that detracts from or dominates the 
primary palette. They must never appear on 
primary representations of the brand such as 
front covers or advertising. 

Secondary colors can be used at 100%, 75% 
and 50% tints.

Pastel Blue

C=58 M=31 Y=14 K=0
R=113 G=154 B=188

Pastel Green

C=29 M=3 Y=29 K=0
R=181 G=215 B=190

Pastel Yellow

C=3 M=17 Y=55 K=0
R=246 G=210 B=134

Pastel Red

C=19 M=53 Y=38 K=0
R=204 G=137 B=137
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2.10
TYPOGRAPHY
ENGLISH TYPEFACE

ROBOTO

GROLD MEDIUM
FOR TITLES:

FOR TEXT:

Please note that all fonts mentioned within these 
guidelines need to be purchased and licensed by 
the company before using them. 
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2.11
TYPOGRAPHY
ARABIC TYPEFACE

FOR TITLES:

FOR TEXT:

Please note that all fonts mentioned within these 
guidelines need to be purchased and licensed by 
the company before using them. 
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2.12
TYPOGRAPHY
DIGITAL FONT

Arial

The secondary typeface is Arial.
Within the office environment software such 
as PowerPoint® and Microsoft® Word®, and 
email signatures, use the font Arial in place of 
the corporate font for body copy in electronic 
templates.

Arial Regular

Arial Regular

Arial Bold

Arial Bold
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